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Comments

Since the beginning in 2012, the Digital Radio Survey has followed an established methodology with essentially unchanged
questionnaire. Our measurement in 2017, the year in which the national FM network is turned off, have increased the number of
interviews, shortened the interview time by asking fewer questions and changed the order of some of the established questions.
This survey measures listening, time spent on radio and radio equipment. The results from the weeks 47-48 are compared with
the survey conducted in week 35-37, 2017.

= The field period: week 47 og 48, 2017 (November 20th — December 3rd)
= Number of interviews: 1000

= The universe for the survey is the population in Norway 15 years +
= Phone interviews (CATI)
= The daily listener share is based on listening "yesterday*

= The results are compared with the corresponding results in week 35-37, 2017 (August 28th — September 17th)
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WEIg htl ng Kantar TNS is committed to report as accurately as possible from
the markets we study. In this regard, we have taken into account
the radio measurement, PPM, that reports data on the radio
population.

Data on a personal level is weighted according to age and gender,
as well as official PPMs from the same period as the survey was
conducted.

1% of the population corresponds to 43 206 persons 15 years +

Questions related to households (eg household appliances) are
weighted against household size and geography.

1% of households correspond to 23,487 households in Norway.
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Available radio equpiment

73
DAB-radio at home
67
FM-radio-only in car
FM-radio at home m\Week 47-48
m\Week 35-37

DAB-radio or DAB-adapter in car

%
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Available radio equipment
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Ownership of DAB/FM among listeners who own a car

B DAB in car (week 47-48) B DAB i car (week 35-37) 0/

Daily listeners

Explanation: The figures refer to the share of those who own a car and listen daily
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Estimated number of devices

Estimated number of FM devices in Norwegian households

FM total

2350000
FM-radio at home

2550000
1590000
FM-radio-only in car
1750000

760000
FM-radio at the cabin

775000

B \Week 47-48
320000

FM-pocket radio

110000
FM-radio in boat
170000

[(ANTAR MEDIA Base: n= 1000

Estimated number of DAB devices in Norwegian households

DAB total

DAB-radio at home

DAB-radio in car

DAB-radio at the cabin

Household weight

DAB-pocket radio

DAB-radio in boat

1400 000
1250 000

800 000
750 000

155 000
140 000

75000
80 000

2940000
2530 000

370 000
4750 000
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Estimated number of DAB devices
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Devices used for daily radio listening
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Devices used for daily radio listening

emmmDigital TV reciever es=wAccumulated Internet radio e A\ccumulated DAB-radio e FM-only ems A\ ccumulated FM-radio
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Digital share
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Digital share
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About Kantar Media

Kantar Media is a global leader in media intelligence, providing clients
with the data they need to make informed decisions on all aspects

of media measurement, monitoring and selection. Part of Kantar, the
data investment management arm of WPP, Kantar Media provides the
most comprehensive and accurate intelligence on media consumption,
performance and value. For further information, please visit us at
www.kantarmedia.com

Y @Kantar_Media
f KantarMediaGlobal
m company/Kantar-Media

@KantarMedia

G+ +KantarMediaGlobal
G KantarMediaGlobal

IKANTAR MEDIA KRadio

10
© Kantar Media



